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A STUDY OF THE DEVELOPMENT OF ONLINE AGRICULTURAL
MARKETING, A CASE STUDY OF AUNT SAMANG'S DUANGSOITHONG
VEGETABLE GARDEN BUSINESS
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Abstract

This research aims to Study the partnerships and Study to find a form of online communication
for the vegetable garden business, which is a qualitative research In-depth interview, Interviewees with Aunt
Samang in Nakhon Pathom Province Salaya District, Khlong Yong Community. The tool consists of a family
interview form Aunt Samang to develop Aunt's vegetable garden business better for Aunt's business to
continue.

The results showed that from family interviews with Aunt Samang. Then start planning to help
your business Aunt Samang found that when operating according to the planned help Aunt Samang

continue to run their business better by building an alliance base system. Make Aunt's products not lacking
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and sufficient to meet the needs of customers and the use of sales channels in online media which is a
Facebook fan page and a group on Facebook helping to sell with a system, convenient and more

accessible to consumers than before.

Keywords: Marketing, Online agriculture, Vegetable garden business
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